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1. Pharmaceutical Lifecycle Management: Making the Most of Each and Every Brand, Tony
Ellery, Neal Hansen, John Wiley & Sons, 2012
2. Corporate Entrepreneurship & Innovation _Donald F. Kuratko, Michael H. Morris, Jeffrey G.
Govin
3. The ldeal Team Player: How to Recognize and Cultivate The Three Essential Virtues, Patrick
Lencioni
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